Farm Marketing
Simple & Delightful Flower WO rkShOp 3 Drie d

Arrangements to Sell or

Offer as a DIY Workshop Flower
Arrangements




Jennifer Duensing

‘ [1linois Country Harvest
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Establishing a Brand
Marketable Products

Marketable Avenues



Establishing a Brand & Path

Marketing direction

& Determine Goals & Logo
& Personal ¢ Branding
el & Packaging + z
& Maker ILLINOIS COUNTRY

¢ Displays AW HARVEST o5,

® Provider

& For Market

& In Person, Online, Local, Shipping
& Determine Achievability

® Determine Market Audience




Promotion

& Website
¢ Email List
& Blog
& Newsletter

& Compatibility with social media

s using all natural , sustainable practices

Our farm is proud to be Certified Naturally Grown!

Our Flowers
SUBSCRIBE

Sign up with your cmail address to receive news and updates.

SIGN UP

DRIED FLOWERS
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Create @Username 5(3 Vs) - #' Edit Shop on Website

Home Shop Services Reviews More = Q




& Promotional and Educational Articles

& Newspapers

to have our own

& Magazines i : little piece of heaven
e A and do everything

we can to take good
care of it.

Clockwise from the top: the cabin
and general store; visitors who come
to pick flowers can make thelr own
bouguets; Jennifer shows two of the
farm's heritage pigs a little love.
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Marketable Products for Dried Flowers

Home Décor & Displays

Pressed & Historical reproductions
Bath & Body & Jewelry

Potpourri & Weddings

Edible/Medicinal

Flower Art



Arrangements






Pint

Flower Art



I.oose Bunches
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Pinterest

Pressed Flowers



Pinterest

Bath & Body



Potpourri






Pinterest

Herbal/Medicinal



Photo Sessions



Weddings/Events



Botanical Sculptures




Historical



Piﬁ?erest Pinterest

Jewelry



day

Holi



Marketable Avenues

& Wholesale & Workshops
& Direct to customer & How to grow , dry, process
& Farmers Markets ¢ Wreaths
® Vendor Booth ¢ Product DIY
¢ Online Sales
& Flower Carts
¢ @Gift Shops
& Grocery Stores



Wholesale

. To other farmer florist

. To florist

. To hobbyist

. To home décor stores

. To large wholesalers



Farmers Market
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Permanent & Event Vendor Booths



Pop up Shops



Online Sales

Tips: Repetitive items

Full Dried Flower Fall/Thanksgiving

Wreath Pick up Everlasting Dried Flower

. Harvest Bouquets
H065.0U

from $18.00



Flower Carts
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Featured Artist in Shops



On Farm Gift Shop



Grocery Stores



Process

- Growing
- Harvest
.+ Drying/Pressing

- Post Harvest

Workshops

Product
Wreaths

Arrangements

Ornaments

Value Added Products
- Edible/Medicinal

- Jewelry
. Pressed Art




Inspirers

Charles Little Full Belly Farm Sunny Meadow
and Co The Wreath Room Flower Farm



